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SOCIAL MEDIA AND COMMUNICATION POLICY  

 
Introduction 

Social media offers the opportunity for people to gather in online communities of shared interest and 
create, share or consume content. As a member-based organisation, Essendon Hockey recognises the 
benefits of social media as an important tool of engagement and communication for not only members 
of Essendon Hockey but also the wider hockey community. Social media is now part of everyday life 
for a growing number of people and is evolving the way we communicate.  

This policy aims to provide some guiding principles to follow when using social media and other 
electronic communication tools. 

It is important that Essendon Hockey’s reputation is not tarnished by anyone using social media tools 
inappropriately, particularly in relation to any content that might reference the organisation. When 
someone clearly identifies their association with Essendon Hockey, and/or discusses their involvement 
in the organisation in this type of forum, they are expected to maintain the integrity and reputation of 
Essendon Hockey. 

 

Policy/Principles 

Information Sharing:  

Essendon Hockey encourages the sharing and reposting of online information that is relevant, 
appropriate to its aims, and of interest to its members. Essendon Hockey seeks to encourage 
information and link-sharing amongst its membership, staff and volunteers, and seeks to utilise the 
expertise of its employees and volunteers in generating appropriate social media content. 

 

Posting to Social Media:  

Before social media posts or comments are made, members, coaches, volunteers and parents should 
ask themselves the following questions: 

● Is the information I am posting, or reposting, likely to be of interest to Essendon Hockey’s 
members and stakeholders? 

● Is the information in keeping with the interests of the organisation and its constituted aims? 
● Could the post be construed as an attack on another individual or organisation? 
● Would Essendon Hockey’s sponsors be happy to read the post?  
● If there is a link attached to the post, does the link work, and have I read the information it links 

to and judged it to be an appropriate source?  
● If reposting information, is the original poster an individual or organisation that Essendon Hockey 

would be happy to associate itself with? 
● Are the tone and the content of the post/comment in keeping with other posts made by Essendon 
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Hockey? Does it maintain the organisation’s overall tone? If you are at all uncertain about 
whether the post is suitable, do not post it until you have discussed it with the Communications 
Officer. 

 

Usage Guidelines: 

Essendon Hockey does not seek to influence online conversations, however, through this Social Media 
Policy seeks to maintain the integrity and reputation of the Club. Only Essendon Hockey’s specifically 
appointed delegates, which includes the Communications Officer, are authorised to post to the Club’s 
official social media accounts. When posting to their own accounts about activities at Essendon Hockey, 
the Club asks that members ensure that content is factually accurate and avoids any disrespectful, 
obscene or defamatory language towards other members, officials, opposition or spectators. A breach 
of this policy may lead to disciplinary action from the Club up to and including cancellation of 
membership. 

 

Official Club Online Presence: 

FACEBOOK- https://www.facebook.com/EssendonHockeyClub/ 

INSTAGRAM- https://www.instagram.com/essendon_hockey/ 

TEAM APP- https://essendonhockey.teamapp.com 

WEBSITE- www.essendonhockey.com.au 
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